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Strategic Priorities

= Expand Range of Outdoor Activities A
in Dublin Mountains
Unlock the = Develop Natural & Bulit Heritage
County’s Assets TraiIs/Itineraries
= Supporting Infrastructure at Key

Locations for Events F.-.

Nurturing Residents Pride of Place

~T with Themed Events

Reputation& | 4 & Maximise Use of Existing Arts
Recognition Feangs = Nl Venues, Parks & Stadiums for Events
External Communications to Attract
Domestic & International Visitors
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= Curating Itineraries that Encourage
More Visitors & Longer Stays

= Public Transport Links to Key

S Attractions

Connectivity to
& within the
County

- " o = |nterpretation & Orientation Signage ““:_:

/"'f"""' \ P to Destinations N\




South Dublin Draft Tourism Strategy Strategic Priorities

Sustainability &
Regenerative
Approach

Tourism Businesses Access to
Support/Funding for Transition
Champion Best Practice in
Sustainability & Accessibility
Nurture Regenerative Tourism
Experience in County
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Governance &
Coordination

Collective Voice for County’s Tourism
Sector

Reinforce Regional Collaboration &
Synergies

Evidence Based Approach to Tourism
Investment
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Outdoor
WV ETRIES

Corkagh
Park

Dublin Mountains
Project

Destinatioﬁ_ iad | Rathfarnham Tallaght Heritage ,}f;? -
‘Lucan » Stables Centre

4 Tallaght - Liffey Valley & 12th Lock Pt &
9 ‘Stadi Tallaght Moblllty Masterpl 2
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South Dublin County Council




Tourism Development Cohesion
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South Dublin County Council
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Business Tourism
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= Tourism Strategy = Council Meeting
Public Consultation = Plan Approval
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