Water conservation Campaign for summer months
Water usage is sensitive to both severe cold weather, and also to sustained dry summer weather.  In May 2010 from 19th-24th temperatures increased from an average of 14oC to 22oC with no rainfall.  This resulted in South Dublin daily demand increasing by approximately 2 Ml/day (3% of average demand), see graph below.
Our commercial demand is measured and our domestic demand is estimated based on population counts and a fixed per capita usage.  Any increase in total demand would therefore normally have been attributed to distribution losses.  However, the graph below clearly indicates that the increase corresponds precisely with the ‘drought’ conditions, and was therefore recognized as extraordinary ‘garden usage’.  

Impact of Hot, Dry Weather in May 2010 

[image: image1.emf]Impact of Weather on May 2010 Distribution Losses
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19th - 24th May

Temp increase from 14 to 22 deg C (no rain)

Dist. Losses increase by approx 2ML/day


This pattern was experienced regionally and put severe pressure on regional water production plants and reservoir storage reserves.   

Water supply and demand are in critical balance in the region. On more than one occasion during the summer period 2010 the demand for water outstripped the production of water in the region as can be seen in the regional Demand V Production graph below.
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It is expected that a similar situation may occur during the summer months this year, with the increase in temperatures creating an increased demand on water and demand outstripping production increasing the pressure on water resources. So how do we address this situation? 

Regarding water conservation in the County the following initiatives are promoted on an ongoing basis. 
The Green Schools Programme 

Water conservation is one of the themes of the green school programme 

	Percentage of schools Participating in Environmental Campaigns
	December

	% of Primary Schools participating in environmental campaigns
	87%

	% of Secondary Schools participating in environmental campaigns
	83%

	Number of schools participating in environmental campaigns
	111


Schools Hippo Bags
All Schools in the County, were informed of the schools Hippo Bags in 2009 & 2010. The Hippo Bags pack are also advertised on the Councils website Schools And Younger People - Environment.southdublin.ie .  Schools are informed of the supports available to them during all schools visits and events eg Eco-week and Engineer weeks this would include information on Hippo Bags 

Schools Water Conservation Packs 

South Dublin County Council’s “ Water Conservation Pack for Schools ” is now available FREE from the Environmental Awareness Section. The pack is suitable for Primary and Secondary Schools and includes information and activity sheets that educate students on water supply and conservation. The pack outlines how by making a few small changes, schools can significantly reduce their water usage, which is good for the environment and good for the pocket too!  If you would like to download the Water Conservation Pack for Schools click on the following links: Part 1, Part 2, Part 3, Part 4, Part 5, Part 6, Part 7, Part 8, Part 9, Part 10, Part 11, Part 12, Part 13, Part 14. 
Taptips 

Taptips is on the Environment department’s homepage South Dublin County Council is calling on the public, businesses, schools and everybody in the community to conserve water. This is as a result of water levels reaching a critically low level and an all-time high demand level.The TapTips website has information and advice on how to improve efficiency and reduce water usage. Go to www.taptips.ie. 

Eco Week

Eco Week 2010 had a special emphasis on Water Conservation

Click here for more information. and asked everyone in South Dublin County to follow the simple tap tips on www.taptips.ie. 

Water Conservation Road Show

South Dublin County Council’s Water Conservation Roadshow is available on loan to schools, community centre’s and other venues to display. The roadshow is aimed at the general public and will raise awareness about South Dublin County’s water supply and the importance of conserving it ....Click here for more information.
The Water Conservation Roadshow was launched on world water day 22 March 2010 and during Eco-Week it in shopping centres (Liffey Valley, The Mill. The Square & Rathfarnham shopping centre around the county providing information on where your water comes from, how much water every person uses each day (148 Litres on average) and simple ways we can conserve our precious water resources. 

In addition to the above, during the recent adverse conditions, the Council also used all available media outlets including the Web, Facebook and Twitter on an ongoing basis to keep the Public and Elected Members updated with the latest news and projections. The Council received some very positive responses from the public in relation to the timeliness and quality of information that was made available to them over this period. In addition the Council monitored customer contact system and updated the Mayor and elected members by email on a daily basis or as relevant information was available. Press releases  and updates to website were circulated to the media on a daily basis. 
A similar public information campaign could be carried out during the summer months with the aim of addressing increased water demands during this period.

However it is important to be aware that even with this high level of information dissemination through out the adverse weather conditions period the impact on reducing water consumption was not as extensive as we would have liked.

Therefore the following questions arise:

· How would social media help with the summer water conservation campaign?

· What is the most economical and effective campaign be?

· How could we engage with local communities?

· How do we address water wasting activities like power hosing etc 
· How do we communicate & encourage the public act on that fact “that we need to reduce water usage by 10%”?
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